The Future i1s now!
Are you ready for it?

Simon Lye

Head of Partnerships
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Empowering marketers across the globe

About dotdigital

. _ _ ({)) Magento' shopifyo /s atfcommerce
+ 350+ employees providing service to a global customer list

Key integrations g Microseft

» Over 4000 clients ranging across multiple sectors ) e I
» Worldwide network of technology partners and solution partners
* Listed on the UK stock market in 2006 ewo
» Rebranded to Engagement Cloud in 2019
* 16bn emails sentin FY 2017/2018 o
Whilst our business has changed dramatically since our o

I\j“ founding in 1999, one quality remains: a commitment to
customers, innovation, partners and employees.”

Tink Taylor, Founder & President dotdigital
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Trusted by over 4000 customers worldwide
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An introduction to Engagement Cloud
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What is the
future?



Under the hood of our A.l.

Image categorization & tagging

Blue 99%
Jacket 83%
Hood 81%
Outdoor wear 79%
Waterproof 78%
Picture sbrandz 77%
Polar Tec 75%

7anhvr 7729,



Under the hood of our A.l.

Colour extraction and abstraction

White
" Beige

Pastels Gold
- Black - Brown



‘\ SNOW YO Men Women Kids Sale

FUMN ON THE WHITE STUFF

Men's Jacket

ol R <o
Winter RPUS 3L GORE-

GORE-TEX Black Crows ET

3L in partners FlSh'tall CU
Corpus Jacket rs?unprm — e

the jacket has a fish-tail cut and casual looks, whilst still being fully
pctignal for winter missions shredding trees, powder fields and bowls.

27} Full protection
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France's friendliest and most convenient

rail company



WhatsApp?
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The future Is
Nnow!



38% 42% 25%

of marketers say say budget and who say strategy
data is a challenge resource and leadership
for them.



Poor data
+ Poor strateqgy
+ Poor tech



= | don't know what
I'm doing
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Ask yourself the following

* |s your technology up to scratch?

* Do you have the right strategy in place?

 Are you utilizing the right data to optimize both?



5 Pillars of ecommerce

Sync your customer, order, Build rich profiles to Talk to customers on Deliver a better Increase LTV with post-
and product data. understand customers. the channels they use. CX and increase ROI. purchase campaigns.
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worthless



9%

of marketers struggle to gain actionable
insights from their reports.*

*Source: ConversionLogic



Most marketers recognise that there is an issue.

8/7%

of marketers consider data
their company’'s most
underutilized asset.*

59%

said that data collection and
centralization is their biggest

challenge.**

*Source: Teradata **Source: ConversionlLogic
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Unlock the value of your data.

Utilise valuable : Automate actions to
insights to identify _ I increase conversion,
risks, opportunities, I n S I g ht ACt I O n multiply spend, and
and priorities decrease churn
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Insight
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Recognize,
Remember,
Recommend



RFM modelling




RFM modelling

Monetary

The date of last purchase



RFM modelling

Orders each customer placed
with you up until today



RFM modelling

Sum-up the value of all the
orders placed by a customer



RFM modelling




Store revenue
35007



Conversions
1507



AOV
10 )7
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Engage



SMS

sssee vodafone UK F 12:49
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Simply Shoes
Today
Hi James,
Your trainers have
arrived! They are
ready for collection
in store

Email Push
A L ] S L ]

< (2 @

Simply Shoes
From: Simply Shoes

To: James Jones Simply Shoes

Your trainers have
arrived! They are
ready for collection
in store

Hi James, 0K
Your trainers have
arrived! They are
ready for collection
in store.

Omnichannel examples

Hi James,

Your trainers have
arrived! They are
ready for collection
in store

Great thanks! J

dotdigital



WE CAN'
P

SECRET

Can you guess where we are going?

T

Keep an eye out for our big reveal soon!

TRAIN LIKE A PRO
Shop Training




LARSSON & JENNINGS dotdigital

SINGLES' DAY ~ WATCHES STRAPS ABOUT

TREAT YOURSELF, THIS SINGLES’ DAY

2forl

( f;. Be attention
. grabbing

DIST

SINGLES’ DAY

11.11 is all about gifting yourself or a loved one, and this weekend we're gifting you.
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Convert
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Still thinking about it?

If you can't decide here are some things we think you could do with
your Whisky Loot box:

¥ Try new whiskies every month

& Drink them while winning at
Poker

v Drink really really slowly

s Buy 3,207 bottles and make a

whisky bath

¥ Become a whisky expert at
trivia nights

O  Take them to a dinner party
and don't share them

¥ Drink and swirl like it's
Listerine

Put together an army of
miniature bottles, and fight!

¥ Use them as collateral in
peace negotiations

¥4 Pass them onto your children
as family jewels

v Keep onein your back pocket
for emergencies

> Travel to Scotland (in your

mouth)

v Play adult Easter-egg whisky
hunts

O  Ponder life like a poet with a
dram

Have a question?

How many bottles do | get?

You receive 3 x 60mL bottles of
high-quality premium brand whisky
from around the world. Each box
contains a minimum bottle price of

$300 worth of whisky.

How do | ski

What else comes in the box?

Each month youlll receive tasting
notes on each whisky, and in your
first box, we include a whisky journal
to help you remember all the
wonderful tastes.

Still have a auestion?

View In Your Browser

E
QSICGTIGER

YOU LEFT SOMETHING BEHIND. GET IT BEFORE IT'S GONE.

VIEW CART

>

GEL-Lyte llINS

.

GEL-Lyte llINS

Classic Hoodie

( )
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CHECKOU' ¥

NEW ARRIVALS

GT-Hl

WOMEN KIDS  CUSTOMISE STORE FINDER Q

IS YOUR WI-FI OKAY?

Maybe your browser crashed when looking at the iconic Gazelle
silhouette. You don't want to miss out on this staple item in your
collection. Think we're biased? Check out some reviews below. Didn't
like any of the colours or designs? Feel free to customise your own
model with miadidas and step out in style

SHOP NOW © CUSTOMISE ©

WHAT'S THE WORD"??

Excellent, well made
and comfy. Can't go
wrong with Gazelles.

supdoc

*

Timeless classic

Mattyc L]
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Retaln
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“47% of customers would switch
to a competitor within a day of a
poor customer experience”

[24]7



Hi Alex

'3 beon 20 years since we first opened our hangar Goors — how Stimeties

And now £'s Sme 15 colebrate your Jurney with us.

Hemaneer your fest
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Barcelona

34 days a0 Hmem, perhaps
L

e why not try

Malaga?

W think you¥ lowe it

Ane wrth

250

devnwinns Y you %0 saplore
from London, your joutney s
only just begun

Adventure awaits

To casebents Our 20th birtnday, we've sut lagether & kst of our tp

20 tavouitn exper

00N Lusope - enoy!

SEE OUm TOP 20

dotdigital

Memories last
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In summary
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In summary

* Capture data, and build relevant segments so you can target your contacts
» Dive deeper into the data. Recognize, Remember and Recommend

« Engage on all channels & Make an impact, be attention grabbing

* Make the transaction seamless, and retarget in required

* Focus on reviews, leverage the experience, get them to come back



Don't assume.
Don't think creative first.

Think data first



Thanks

) dotdigital



